I have been an XM Radio subscriber for about one year now, and I believe that
XM Radio should be able to offer any information that is useful to its listeners
just as commercial radio is able to do. Any attempt by the NAB to limit services
on XM Radio is rather transparent, I think. Obviously, a subscription radio
service that people are willing to pay for to get superior sound, no fade-out as
we drive across the state or the country and limited to no commercials is
certainly a serious threat to commercial radio, but the world is about
competition, not attempts to block out your competition. If they feel
threatened, let them offer competition.



